
Unique Data. Expert Analysis. Innovative Solutions. One Platform.

Top Industry Trends on 
Twitter to Watch in 
2023 for Retail Sector

Using Social Media Analytics Platform

Published December 2022



2

#2  Social Commerce #1  Dropshipping

#2  Direct-to-Consumer #4 Luxury Goods#1  Non-fungible tokens 

Top Twitter Trends to Watch in 2023 for Retail Sector

Top Growing Trends in Social Media in year 2022 which may mature in 2023

Maturing Trends on Twitter in 2022

Declining Trends on Twitter in 2022

#1 #2

#3 #4

#5 #6

Phygital Stores Product Return Concerns

Metaverse for Retail Banking-as-a-Service

Self-checkout Usage of Computer Vision

#3  Inflation

Track these trends on live Social Media Analytics dashboard

#3 Supply Chain Issues #4 Plant Based 

https://retail.globaldata.com/socialmedia/DashboardAnalytics?daterange=1640995200000-1671820199999
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Top Twitter Trends to Watch in 2023 for Retail Sector

Summary

Conversations around Phygital business model gained
traction in 2022 and is expected to grow more in 2023.
Influencers were sharing many stories around different
brands trying Phygital models and succeeding at it.

#1

Key Stats

Keyword cloud

Most Popular Tweets

Total Tweets

1,494  (+104%)

Total Influencers

261  (+57%)

Total Engagements

10,392
Net Sentiment

0.91

Conversation Trendline Over Last 2 Years

Phygital Stores

Hashtags Concepts/Terms

Growth% is based on 2022 vs 2021

Jan 2021 Dec 2022

https://twitter.com/psb_dc/status/1534415066812014595
https://twitter.com/anandmahindra/status/1489613779117690883
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Top Twitter Trends to Watch in 2023 for Retail Sector

Summary

In 2022, Twitter saw significant increase in influencers 

talking about returning products. This may be because 

many companies tightened their return policies. 

Influencers were discussing return policies of companies. 

#2

Key Stats

Keyword cloud

Most Popular Tweets

Total Tweets

157  (+82%)

Total Influencers

125  (+71%)

Total Engagements

1,374
Net Sentiment

0.29

Conversation Trendline Over Last 2 Years

Product Returns

Hashtags Concepts/Terms

Growth% is based on 2022 vs 2021

Jan 2021 Dec 2022

https://twitter.com/NeilRetail/status/1602259971219013634
https://twitter.com/terrinakamura/status/1574433372277030912
https://twitter.com/iSlimfit/status/1494662841068052490
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Top Twitter Trends to Watch in 2023 for Retail Sector

Summary

In 2022, Metaverse discussions on Twitter were around 

use cases of the technology. A most prominent use case 

was around retail. Even Meta came out with a Metaverse 

Demo that showed shopping at Walmart.

#3

Key Stats

Keyword cloud

Most Popular Tweets

Total Tweets

7,398  (+197%)

Total Influencers

1,422  (+45%)

Total Engagements

18,353
Net Sentiment

0.92

Conversation Trendline Over Last 2 Years

Metaverse for Retail

Hashtags Concepts/Terms

Growth% is based on 2022 vs 2021

Jan 2021 Dec 2022

https://twitter.com/enricomolinari/status/1540002239326158849
https://twitter.com/CharlieFink/status/1546243628728782848
https://twitter.com/Iron_Spike/status/1592217393484673024
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Top Twitter Trends to Watch in 2023 for Retail Sector

Summary

Banking-as-a-service concept grew in 2022, mostly on the 

backs of numerous banking services that became 

accessible to eCommerce companies. This trend is 

expected to get stronger next year as demand increases

#4

Key Stats

Keyword cloud

Most Popular Tweets

Total Tweets

112  (+15%)

Total Influencers

30  (+30%)

Total Engagements

1033
Net Sentiment

0.88

Conversation Trendline Over Last 2 Years

Banking-as-a-Service

Hashtags Concepts/Terms

Growth% is based on 2022 vs 2021

Jan 2021 Dec 2022

https://twitter.com/SarahKocianski/status/1536739673745260544
https://twitter.com/Nicolas2Pinto/status/1546515154010943492
https://twitter.com/RAlexJimenez/status/1503755420330074112
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Top Twitter Trends to Watch in 2023 for Retail Sector

Summary

There was substantial increase in conversations around Self-

checkout in 2022. Influencers’ opinion was mostly negative citing 

technical challenges and privacy concerns. There were memes 

around standard term “Unexpected item in bagging area”

#5

Key Stats

Keyword cloud

Most Popular Tweets

Total Tweets

343  (+68%)

Total Influencers

192  (+23%)

Total Engagements

3735
Net Sentiment

0.24

Conversation Trendline Over Last 2 Years

Self-Checkout

Hashtags Concepts/Terms

Growth% is based on 2022 vs 2021

Jan 2021 Dec 2022

https://twitter.com/smarket/status/1560581581278007296
https://twitter.com/BrianHonan/status/1553767110165266432
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Top Twitter Trends to Watch in 2023 for Retail Sector

Summary

In 2022, there were great advancements in field of computer 

vision. Most of these advancements had direct utility for 

retail in monitoring inventory, self-checkout. Influencers 

shared many updates around new prototypes in place. 

#6

Key Stats

Keyword cloud

Most Popular Tweets

Total Tweets

351  (+62%)

Total Influencers

148  (+16%)

Total Engagements

7483
Net Sentiment

0.98

Conversation Trendline Over Last 2 Years

Computer Vision

Hashtags Concepts/Terms

Growth% is based on 2022 vs 2021

Jan 2021 Dec 2022

https://twitter.com/garrytan/status/1494378233030053888
https://twitter.com/Ronald_vanLoon/status/1509574519933050890


Social Media Analytics Platform - Overview
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Overview

GlobalData Social Media Analytics platform tracks online conversations of Twitter Influencers selected by GlobalData and popular 
Reddit channels, which enable users to analyze in-depth critical trends emerging on social platforms in near real-time. 

2,500+

CXO’s

~500
Economists’

~400
Venture 

Capitalists

1,500+

Media Accounts

3,500+

Technologists’

2700 +

Financial Experts

Curated insights from ~35K KOL’s

Twitter Influencers

Over 50M data processed every 
month

Data Organization

▪ Advanced AI techniques such as 
NLP and NER are applied on a 
corpus of millions of tweets and 
reddit posts to identify relevant 
entities and classify recordsReddit Channels

Coverage of 2,200 Popular Reddit 
channels by industries, selected 
based on subscribers and total 
activity

AND Sentiment analysis driven by Machine 
Learning 

Identify emerging trends: by sentiments, 
growth %, volume

Brand monitoring (monitor and compare 
your brands presence against your competition)

Deeper analytics: exposure, co-relation, 
rankings, influencer identification, contributor 
types

Create and Save dashboards on-the-go

Features/Benefits

Track  conversation hotspots across the globe
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What can we decode with Social Media Analytics Platform? 

Consumer Trends

Enable your brand to understand consumer 
behaviour, sentiments, values, expectation and 

needs

Equity Market Signals Tracking

Monitor hottest stocks or create list of stocks that 
interest you and observe influencers, consumer and 

media sentiments around them. 

Technology / Pharma Trends

Identify emerging technologies, trending discussions 
around tech, healthcare topics within leading tech and 

medical community

Media Monitoring/ Reputation/
Brand Analysis

Create brand tracking dashboards to monitor brand 
health around sentiments and reputation tracking and 

to achieve milestones.

ESG/ Risk Monitoring

Measure, compare, and evaluate the components of 
your business that are crucial for success. Leverage our 

interactive dashboards to aggregate metrics and drill 
down into underlying data.

Influencer Marketing Tracking

Identify influential voices in your interest domain using 
GlobalData’s in-house algorithm that helps in identifying 

potential influencers that could be the voice of your 
brand 
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Disclaimer: © GlobalData Plc. All Rights Reserved.

This information has been extracted from GlobalData’s Intelligence Center by a registered
user. No part of this publication may be reproduced, stored in a retrieval system or
transmitted in any form by any means, electronic, mechanical, photocopying, recording or
otherwise, without the prior permission of the publisher, GlobalData.

The facts of this report are believed to be correct at the time of publication but cannot be
guaranteed. Please note that the findings, conclusions and recommendations that GlobalData
delivers will be based on information gathered in good faith from both primary and secondary
sources, whose accuracy we are not always in a position to guarantee. As such GlobalData can
accept no liability whatever for actions taken based on any information that may subsequently
prove to be incorrect. GlobalData is not authorized or permitted to provide regulated
investment advice. Any data or analysis provided by GlobalData, either verbally or in writing,
should not be considered as regulated investment advice.

For any questions or further enquiries please 
contact us at:

Customersuccess.disruptor@globaldata.com


